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Notes on Forward-Looking Statements

» Forward-looking statements contained in this document are based on
information available to the ACCESS group at the time of the publication
of this document.

« Forward-looking statements are subject to uncertainties that could cause
actual results or outcome to differ materially from those statements.
Accordingly, it is not advised to make investments and other decisions
based solely on the content of this document.

ACCESS, the ACCESS logo, NetFront, PUBLUS, and CROS are trademarks or registered trademarks of ACCESS CO., LTD. in Japan, the United States and other countries.
ACCESS Twine is a trademark or registered trademark of ACCESS Europe GmbH in the European Union and other countries. IP Infusion, the IP Infusion logo, ZebOS, and
OcNOS are trademarks or registered trademarks of IP Infusion Inc. in the U.S. and other countries. All other trademarks, logos and trade names mentioned in this
document are the property of their respective owners.
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1. Highlights of FY2020 1H
Six Months Ended July 31, 2020
(37th Fiscal Year)



Highlights of FY2020 1H (1)

* Net sales and profits decreased year-on-year due to delays in business
activities caused by stagnating economic activity worldwide

(JPY Million)
FY2020 1H YoY
Net sales 3,107 -13.3%

Operating profit (1,788) -

(YoY: -697*")

EBITDA* (539) -

(YoY: -98**)

Profit attributable to
1,735 -
owners of parent ( ) oy 692+ )

* EBITDA=Operating profit + Depreciation and Amortization
** The finalization of provisional accounting treatment associated with the acquisition of NetRange in

FY2019 has been reflected. .
¢ .
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Highlights of FY2020 1H (2)

« Cost reduction measures have been implemented to address declining net sales, but
those efforts have been met with limited success due to a cost structure that largely
consists of depreciation (caused by growth investment), personnel expenses and
other fixed expenditures

Net sales by segment Operating profit-Segment profit
(JPY Million) ~13.3%% (JPY Million)

Network Business 0
Overseas Business >.1% —l

B Domestic Busines3s i 3,585
c76 819 3,107
231 —(479)

504 297 AG7
—A1,040

= Operating profit
Network Business
Overseas Business

B Domestic Business

A1,788
FY2018 FY2019 FY2020 FY2018 FY2019 FY2020
(1H) (1H) (1H) (1H) (1H) (1H)
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Highlights of FY2020 1H (3)

« EBITDA decreased year-on-year due to deterioration of operating profit
« Continued to invest in product development growth fields, particularly in
the Network Business

Consolidated EBITDA Acqguired software assets
(JPY Million) (JPY Million)
302
3,576

(98) 1,921

1,415

(539) FY2018 FY2019 FY2020

FY2018 FY2019 FY2020 (Full year) (Full year) (1H)
(1H) (1H) (1H)
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2. Highlights of Segment Results of FY2020 1H
Six Months Ended July 31, 2020
(37th Fiscal Year)



Highlights of Segment Results of FY2020 1H (1)-1
(Business Overview)

« A business overview of the Domestic Business segment is as below:

« Sensor, communication, cloud and other technologies are utilized in providing

IoT various IoT-related products, technologies and services, such that include various
Business sensors, edge computing engines for IoT gateway devices, and platforms for
developing and operating IoT services

Web « Providing embedded software products such as the high-performance, high-
Platform functionality NetFront Browser® series, with a rich track record of being installed
Business on smart devices, information appliances, and various other devices
Domestic
Business « Engaging in business centered on PUBLUS® digital publishing solutions compatible
Segment with EPUB 3, thereby providing a comprehensive range of products from user
Digital applications to content distribution systems and server systems, combining
Publishing advanced expressive ability with the versatility to handle a variety of content

Business | ¢« Engaging in business drawing on relationships with major publishers and
businesses that own proprietary content, and who represent a strong customer
base

« Through a Taiwanese subsidiary, providing the CROS® cloud service, which
integrates business support systems and advertising analysis functions, to
Japanese mail-order businesses entering Taiwan

« Augmenting development of a variety of software and systems with a domestic
subsidiary

e’
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Highlights of Segment Results of FY2020 1H (1)-2
(Financial Results)

« Net sales and profits decreased largely because proliferation of COVID-19 led to
downsizing, postponements, and discontinuations of customer projects, a downturn
in shipments of final products, and new service postponements

Net sales (JPY Million)
B Other

Digital Publishing
Bl 0T 2,468

w26

470 621

Segment profit (JPY Million)

(389)
FY2018 FY2019 FY2020 FY2018 FY2019 FY2020
(1H) (1H) (1H) (1H) (1H) (1H)

e’
© 2020 ACCESS CO., LTD. All rights reserved. p. 10 AC(. ESS




Highlights of Segment Results of FY2020 1H (1)-3
(Future Initiatives)

« An overview of initiatives to be carried out by the Domestic Business
segment is as below:

Domestic
Business

Segment

IoT
Business

Web
Platform
Business

Digital
Publishing
Business

Other
Businesses

Steadily tap demand for promoting the digital transformation (DX)

Secure orders for IoT service development and construction projects in various
industries, taking advantage of our strength in providing one-stop services for
everything from sensor devices to individual applications and cloud platforms
Develop new services (such as industrial drone software) leveraging our
knowledge and expertise in other fields

Strive to maintain a high market share in TV as a browser application

Address demand for in-vehicle infotainment that integrates and provides both
driving support information such as traffic information, as well as entertainment
information such as viewing a variety of content, for in-vehicle equipment

Strive to expand market share by strengthening relationships with major
publishers and businesses that own proprietary content, and who represent a
strong customer base

Strive to increase revenue opportunities by enhancing platform functions and
expanding the range of services provided in response to new business models,
such as analysis of subscription histories and promotional support

Aim to furthermore achieve business growth by retaining existing customers
and expanding service territory

© 2020 ACCESS CO., LTD. All rights reserved.
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Highlights of Segment Results of FY2020 1H (2)-1
(Business Overview)

« A business overview of the Overseas Business segment is as below:

Overseas
Business
Segment

Germany

China &
South
Korea

Developing and deploying HTML5 compatible browser solutions
suitable for providing a range of high-value-added Internet services for
in-vehicle devices, as well as TVs, set-top boxes, and other information
appliances that are increasingly being integrated with the web

The acquisition of NetRange allows us to provide content through
AppStore offerings for TVs and in-vehicle devices

As a new business, striving to expand sales of the ACCESS Twine™
series, which makes it possible for multimedia content to be securely
distributed to all types of smart devices, and enables services for
corporate customers, such as viewing history analysis

Providing browser products to major local information appliance
manufacturers

Deploying solutions locally that are newly developed and
commercialized at the head office

© 2020 ACCESS CO., LTD. All rights reserved.
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Highlights of Segment Results of FY2020 1H (2)-2
(Financial Results)

* Net sales and profits decreased largely because proliferation of COVID-19
led to circumstances that include interruptions of existing projects due to
developments such as shutdowns of customers’ factories, and a downturn
in shipments of final products

Net sales (JPY Million) Segment profit (JPY Million)

China & South Korea
B Europe g4

(5)

119

(164)
(358)
FY2018 FY2019 FY2020 FY2018 FY2019 FY2020
(1H) (1H) (1H) (1H) (1H) (1H)
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Highlights of Segment Results of FY2020 1H (2)-3
(Future Initiatives)

« An overview of initiatives to be carried out by the Overseas Business
segment is as below:

« Focus on fields for in-vehicle infotainment, where the market is
growing along with the development of autonomous driving

technology
« Provide a high value-added service platform and build a recurring

revenue base

Germany | . Develop business leveraging our respective strengths involving
browsers and NetRange products % _

Overseas « Aim to further increase profits by
Business expanding fields of business in part by
Segment developing the business of advertising

that enlists platforms

China & | | Actively deploy solutions locally that are newly developed and
South o s
Korea commercialized within the ACCESS group
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Highlights of Segment Results of FY2020 1H (3)-1
(Business Overview)

A business overview of the Network Business segment is as below:

« Established local subsidiaries in India, Canada and other countries, centered on U.S.
subsidiary IP Infusion Inc.

« Maintaining the business foundation of the ZebOS® series base software platform
for network equipment, the Company’s existing business

« Focusing on expanding the OcNOS® business, an integrated Network OS for white
box

« Concluded a licensing agreement and a business alliance agreement with a
subsidiary of AT&T Inc. for white box (disaggregation of hardware and software)

Network solutions for network equipment for telecommunication carriers
Business « Through these agreements, IP Infusion Inc. serves as a value-added integrator
Segment of “DANQOS-Vyatta edition” and accordingly provides commercial solutions for

telecommunication service providers, flexibly in alignment with use cases from
among multiple hardware options

« Telecommunications carriers have decided to adopt IP Infusion’s white box solutions
« Taiwanese telecommunication service provider Asia Pacific Telecom (APT) has
decided to adopt IP Infusion Inc.'s white box solutions for building its own 5G
mobile network
« Chile-based telecommunication service provider Mundo Pacifico has selected IP
Infusion Inc. in adopting Latin America’s first white box optical network, amid
its plans to increase the capacity of its networks in major cities of central Chile
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Highlights of Segment Results of FY2020 1H (3)-2

(Financial Results)

* Net sales and profits decreased largely because proliferation of COVID-19
led to circumstances that include delays and interruptions in commercial
testing and evaluation, and a likelihood that testing and evaluation

timelines will be longer than initially anticipated

Net sales (JPY Million) Segment profit (JPY Million)
Northforge 819
IP Infusion 731
261
76 197
(282)
(479)
576 558 534
(1,040)
FY2018 FY2019 FY2020 FY2018 FY2019 FY2020
(1H) (1H) (1H) (1H) (1H) (1H)
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Highlights of Segment Results of FY2020 1H 3-3
(Future Initiatives)

« An overview of initiatives to be carried out by the Network Business segment is as

below:
« Focus on six target domains that are likely to generate demand for white box solutions
1. 5G Cell site Router Py p— Vevo -
2. Packet Optical Transport Networking son oy et
3. Provider Edge Networking
. . 2) Packet Optlcal Transport Netwo
4. Virtual/Universal/Cloud | oo @ ’ ccccc ,
5. Passive Optical Access Networking i Omal [/ Internet
6. Data Center Networking Acce;fwerworkn‘ S O B e/ ves
erpris o '
b‘! enter cloud
A shift to white box solutions initially 9 e e et v 6 Do)
. . 1) Virtual/Universal/Cloud | E "]
started to take hold in target domains 1 ATGEE | e soweson  mamges ewemer sackbone
N K and 6. Meanwhile, we have subsequently A fNework  Transport  Consoldation  Transpon
etwor been receiving inquiries across all six
Business target domains amid a scenario of ongoing investment in product development. From this
Segment point forward, we will steadily shift to taking on projects involving commercialization.

« As for prevailing trends involving increasing demand for white box solutions against a backdrop
of the shift to 5G wireless, we are likely to encounter increasing demand going forward amid a
scenario where the trend toward network disaggregation will persist unchanged, despite delays
in evaluations caused by proliferation of COVID-19

« Going forward, we will further amass a solution-implementation track record drawing on
knowledge we have gained through our experience with Asia Pacific Telecom (APT) and Mundo
Pacifico as they adopt our solutions

« With white box platforms increasingly attracting attention, enterprises are turning to open
source solutions at an accelerating pace. We aim to maximize profit generated from the target
domains by promoting alliances with other companies strategically enhancing operations in the
target domains
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