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Disclaimer

Â Targets for operating results and other forward-
looking statements contained in this presentation 
represent management’s judgments based on 
information available at the time this presentation 
was prepared. Such statements embody a variety of 
uncertainties.

Â Consequently, actual results may differ from these 
targets and forecasts. Investors are therefore 
cautioned not to make investment decisions based 
solely on these forward-looking statements.
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1Q FY2010 Summary
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Consolidated 1Q FY2010 Results 
Year-on-Year

(A)
1Q FY2009

(B)
1Q FY2010 (B）-（A) Year-on-Year

Net Sales 2,845 7,295 4,450 156%
Operating Profit -1,973 809 2,782 -
Ordinary Profit -1,735 868 2,603 -
Net Income -1,050 917 1,968 -

Unit：Million Yen・%

Net RevenueNet Revenue

Net IncomeNet Income

Ordinary
Profit

Ordinary
Profit

Operating 
Profit

Operating 
Profit

Royalty sales went well, resulting in net sales of JPY7,295mil, a rise of 156% 
(y-o-y).

The increase in net sales covered COS and SG&A y-o-y increase; operating 
profit resulted in JPY 809mil, up by JPY2,782mil y-o-y.

Non-operating profit contributed to JPY868mil of ordinary profit , a
JPY2,603mil increase on a y-o-y basis.

Net income reached JPY917mil, a JPY 1,968mil increase y-o-y.
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FY2010 Action Plan Updates

Challenges FY2010 Action plan

Restructure R&D Group 
resources

¸ Revisiting the global R&D development system in order to achieve
optimized resource allocation, taking skill sets and cost per person 
into account

Strengthen Competitiveness
¸Drive R&D process improvement through CEO initiative
¸Drive operation improvement by promoting special projects

Develop human resources ¸Strengthen employee training program 

Improve / boost efficiency of 
group organization 
management

¸Enhance the information security system across the company

Preparation for future growth 
areas

¸Focus on and give higher priority to Application business (e.g. to 
strengthen and enrich open platform applications)
¸Boost Media Services Business 
(e.g., expand Booker’s™ business, deploy NetFront™ Magazine Viewer for 
multiple platforms) 
¸Seek opportunities in emerging overseas markets 
(e.g. India, South America, etc.)

Execute optimized plan to solve each challenge for further future growthExecute optimized plan to solve each challenge for further future growth
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Business Environment

Market Trends
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Mobile Phone Shipments: Global and Domestic
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Korean HSVs (Samsung, LG), Smartphone makers (RIM, Apple), 
China OEMs （ZTE） are doing well. On the other hand, Sony 

Ericsson, Motorola reduced shipments

Korean HSVs (Samsung, LG), Smartphone makers (RIM, Apple), 
China OEMs （ZTE） are doing well. On the other hand, Sony 

Ericsson, Motorola reduced shipments

Mobile phone shipments
1Q 2010 Global Markets
Mobile phone shipments
1Q 2010 Global Markets

Unit: Million

Source: ISuppli (May, 2010)
Others

-27.6% -42.2%

1Q 2010 total shipments
2009：252million units

↓
2010：288million units （+14.3%）

Mobile phone shipments  
4Q 2009 Domestic Market
Mobile phone shipments  

4Q 2009 Domestic Market

Other
25%

ＮＥＣ
8%

Kyocera1
1% Pana-

sonic
12%

Fujitsu
15%

Sharp
31%

7.7million
(Q4 2009)

4Q 2009 total shipments
2008：7.5million units

↓
2009：7.7million units

（+2.6%）

Source: IDC( Apr, 2010)

NokiaSamsung LG Sony 
Ericsson RIM Apple ZTE Motorola Huawei
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Expected Rapid Growth of our Target Markets

Source: JEITA, Mar ‘09 Source: In-StatSource: TSR, Aug ’09

M
arket Scale 

(CE Market)

Product Line

eBooks/
Digital
photo frames

Source; ABI Research,  for 1Q ’10

Mobile Phones Digital TVs Tertiary Devices Smart Grid
(Meters)

24

79

・Games

・Home Gateways

・Car Navigation 
systems

・Digital Cameras

・Multifunction 
Peripherals

・POS systems

• etc.

Target Markets

Home Networks

2009 1,493 Units in Million 2013 2,341Units in Million （X1.6 4 years）

Business opportunity in Internet-enabled devices that are not mobile phones is expected to expand 
in the future, accelerated by the increasing number of Internet-accessible devices

Business opportunity in Internet-enabled devices that are not mobile phones is expected to expand 
in the future, accelerated by the increasing number of Internet-accessible devices

（Units in Millions）

Smartphones 

Confidential

（Units in Millions） （Units in Millions）
（Units in Millions）

（Units in Millions）

Source: TSR, Aug ’09
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ACCESS’ Position and Business Opportunities
for Mobile Markets

Operator 
Pack

Expected
to increase
in the future

Expected 
to increase 
in the future

Browser Widgets

One-seg DTV

Media Player

IMS
Document Viewer

DLNA

NTT DOCOMO

Vodafone

China Mobile

Orange

Verizon Business

Windows Phone 7 Series

Android

YouTube

acTVila

BBC iPlayer

App Store Ovi

Target

Content server
(delivery, control, 
accounting, etc.)

ePublishing platform
・Book site management
・Viewer
・Content production tool

Service Vendor Ecosystem

HSV Ecosystem

Operator Ecosystem Application BusinessPlatform Business

ACCESS’ Position
Media Services Business

Application Business Application Business 
and Media Services and Media Services 

Business are Business are 
becoming more becoming more 

important than everimportant than ever

Optimize our business to take advantage of trends in all target marketsOptimize our business to take advantage of trends in all target markets
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NetFront™ Series

Application Business
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Japan Market: ACCESS products in the latest 
summer models

Operator Pack for  
ACCESS Linux Platform™

NetFront™ Living Connect
(DLNA)

NetFront™ Magazine Viewer
and magazine content Y! Browser function

・Browser with improved functionality
(To browse rich content)

・FLV（Flash Video）
(To play Flash Video on web sites visited)

・Multi-window function
(To access multiple windows by using 
tabbbrowser)

docomo STYLE series

docomo PRIME series

docomo SMART series

・For Android™ “au one Market”
（to be launched in June, 2010）

・ACCESS Group and Tokyo 
Bookshop Group commerce 
association provide at least 10 
digital magazines at the expected 
launch date

・NEC 「N-04B」
(Users can download a video from a 
DLNA-compatible PC onto an N-04B 
handset and watch the video outside. 
Users can also send video from an N-
04B mobile phone to a DLNA-
compatible PC and edit it on the PC)

docomo PRO series

Application BusinessApplication Business



© 2010 ACCESS CO., LTD. All rights reserved. 1212

Adopted in Big 3 HSV of Chinese 3G 
Model
・ACCESS' NetFront™ Browser had a 40.4% share in 

the Chinese 3G mobile browser market
・NetFront Browser provided to ZTE and Huawei, 

which are ranked 5th and 6th in international market 
share
・ACCESS products provided to Yulong, ranked 

number 1 in China’s 3G market, for its “CoolPAD”
・ACCESS products provided to TCL, Datang, Philips, 

and many other HSVs

Non-Japanese Markets: Devices with 
NetFront™ series

Digital TV YouTubeXL
・Adopted in LCD televisions for North America 

(shipping since Spring 2010）

e-Books and Digital Photo Frames
・Several operators are under review for multifunction 

DPF services
・Photo Share, Widgets (weather, stock market), IMS 

functions implemented

Expanding business opportunities with 
SAMSUNG and LGE

・NetFront Browser continues to be provided
・Strong push for digital TV

PANTECH
・ PANTECH has shipped devices for North America, 

South Korea and Japan
・ NetFront Browser deployed on devices to be 

shipped in the near future

NetFront Browser capabilities extended to 
support web video services for BBC iPlayer 
in the UK
・ACCESS' enriched NetFront Browser to be deployed 

on Sony's New Blu-ray Disc™ Player Series 
Expanding digital TV, home networking 
markets
・Vestel Standardizes on ACCESS NetFront Series 

DLNA and HbbTV Browser for its Digital TVs and 
Set-Top Boxes
・Pirelli's Residential Gateway, operating with 

ACCESS NetFront™ Living Connect

(Digital Photo Frame)

Application BusinessApplication Business
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NetFront™ Browser Scores Top Share 
in China 3G Mobile Market 

º ACCESS garnered the highest market share for mobile browsers in 
China's 3G markets in 2009.

º NetFront Browser share by air interface standard
¶ W-CDMA ：45.5％
¶ TD-SCDMA ：64.3％

¶ Expected unit shipments of 3G handsets for China:
57 million units in 2010 

¶ NetFront Browser deployment:
¶ HSV: Huawei, ZTE, Yulong, and TCL
¶ Operators: Top 3 Chinese operators (China Mobile, China Unicom, China Telecom)

IE
10.1%

Proprietary
10.5%

Polaris
13.1%

NetFront
40.4%

S60 OSS
3.3%

Myriad
4.0%

Obigo
6.1%

Opera
Mobile

7%

Safari
2.2%

mBrowser
1.4%

Others
2.2%

Source: Think Bank (Mar/2010) 
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Digital TV Market

º DTV Market Trends： Integration of content and services
¶ DTV shipments expected to surpass 200M by 2013 
¶ Sony Internet TV, deploying Google TV platform, to be launched
¶ Content providers and broadcast companies extending their original services (3D, 

VOD…) though DTV as a new channel

º ACCESS’ Approach to DTV-related Business： Lead DTV specifications 
towards next generation standards; cooperate with content vendors and 
broadcast companies
¶ Support You Tube XL™

¶ NetFront™ Browser deployed on Sony’s Blu-ray Disc player to support BBC iPlayer
¶ HbbTV compliant DTV with NetFront Browser to be released this summer

Uniting rich content from vendors and broadcast companies 
with ACCESS’ technology to connect devices to the Internet
Uniting rich content from vendors and broadcast companies 
with ACCESS’ technology to connect devices to the Internet

NHK On Demand

YouTube XL BBC iPlayer HbbTV

Application BusinessApplication Business



© 2010 ACCESS CO., LTD. All rights reserved. 15

Solutions for Android™ devices

º By developing NetFrontTM applications that support Android, ACCESS 
will enhance our multi-platform strategy

º With our solutions, operators and handset vendors can develop value-
added services, applications and UIs 

Android™

Browser
IrFront™

DLNA
Widgets

UI Framework
Document Viewer

One-seg
IMS

By enhancing our multi-platform strategy for our technologies and products,
we are expanding the market share of NetFront series technologies

By enhancing our multi-platform strategy for our technologies and products,
we are expanding the market share of NetFront series technologies

Application BusinessApplication Business
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º VoIP-related business expanding all over the world, accompanied by shift to 
LTE

º Uniting IMS technologies (from OKI ACCESS Technologies), mobile software 
technologies (from ACCESS) and high quality IP phone technologies (from 
OKI Electric Industries)

Introducing Full Scale IP Phone Solution:
NetFront™ IP-Phone

Offering IP phone solutions to customers who want to operate IP phone services 
on various platforms, including iPhone, Android™ and Windows Mobile®

Offering IP phone solutions to customers who want to operate IP phone services 
on various platforms, including iPhone, Android™ and Windows Mobile®

Multi-platform strategy
for mobile phones

IP Network

Extending to
TV and PC

iPhone Android Windows
Mobile TV PCOKI 

Electric 
IndustriesOKI ACCESS Technologies

Application BusinessApplication Business
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ACCESS Linux Platform™

Platform Business

IP Infusion 
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ACCESS Linux Platform™

Business Update

º Operator Pack on the latest summer models from NTT DOCOMO 
¶ Entered into contract for 2010 Winter-Spring models NRE
¶ Incorporates LTE-based specifications

(LTE: high performance air interface for mobile broadband standard
¶ Workload for NTT DOCOMO Operator Pack peaked

º For next phase
¶ Aim for integration of an open platform and an application runtime 

environment 

Develop common application 
runtime environment

FY2009 FY2010 FY2011 FY2012

Operator Pack ｆｏｒ Linux

Deploy for the overseas HSVs

Develop common UI framework 

Open Platform

Move existing 
application to 

common 
application

(Web runtime)

Platform BusinessPlatform Business

WAC
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Sensor Network Market Overview

¸ Announced the Green New Deal
for next generation of electrical 
power systems

Major countries announced Smart Grid policies.
The sensor network market will expand dramatically.

Major countries announced Smart Grid policies.
The sensor network market will expand dramatically.

National Smart Grid PoliciesNational Smart Grid PoliciesNew marketNew market

EV stand, 
Vending 

machines,

Structural 
Health 

Monitoring

Smart Grid

Smart Meter

etc…

etc… ■Smart meter shipments (WW)：
200 million / year (after 2014) 

■Smart meter shipments (WW)：
200 million / year (after 2014) 

¸ Collect usage data
(Free slot/location, 
vehicle authentication, 
billing)

¸ Gather maintenance data 
(bridges, buildings, 
railways, etc...)

¸ Control/reduce the 
power consumption of 
home appliances 
using Smart Meters

Platform BusinessPlatform Business

¸Will start building up electricity grid 
infrastructure by 2020
¸ The largest electrical power 

company, State Grid Corporation of 
China, to build up next power 
system by 2020
¸ To grab 1/3 of global smart grid 

market share, the government 
invested eight trillion yen 

¸ Deploy solar photovoltaic 
infrastructure of KW53mil, a 40X 
larger capacity by 2030
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Electricity company

Smart Meter Features

º Collect and send data on power consumption
¶ The power consumption of home appliances is transmitted to the electricity 

company 

º Adjustment of electric power load
¶ The electricity company controls home electronics ON/OFF, temperature, etc…

NetFront™ Smart Objects can contribute to the environmental revolution
• Software solution for rapidly expanding sensor network market
• Applies IP Infusion routing technologies
• Establishes interconnected network among sensor devices 

NetFront™ Smart Objects can contribute to the environmental revolution
• Software solution for rapidly expanding sensor network market
• Applies IP Infusion routing technologies
• Establishes interconnected network among sensor devices 

Platform BusinessPlatform Business
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Electronic Publishing Platform

Media Services Business
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To end users

Publisher ‘A’ ‘B’ ‘C’

Retail network

Tokyo Tokyo 
bookstore bookstore 

commercial commercial 
unionunion

Hard copy to Soft copyPurchase content

End user

Promotion

To

Publishing
company

Selling at  
physical bookstores

Service Platform
iPad

iPhone

Mobile phone
( DOCOMO

KDDI
Softbank )

Android

Virtual e-bookstore

Authoring support

・iPhone/iPad
・Android
・Mobile Phones

B
ook D

ata

Book
(Hard copy)

E-Book Platform

End user can 
select paper or 

digital depending 
on lifestyle and 

content. 

Street side Promotion 
(Booker’s)

・ Major e-book platforms (iPad/iPhone, Android, and feature phones, etc.) are supported 
・ Co-promotion between bookstore and Booker’s, to stimulate the entire book market
・ Major e-book platforms (iPad/iPhone, Android, and feature phones, etc.) are supported 
・ Co-promotion between bookstore and Booker’s, to stimulate the entire book market

Co -
Promotion

Media Service BusinessMedia Service Business

Alliance
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Co-promotion with Physical and Virtual 
Bookstores through Booker’s™

E-book promotion at physical stores： content download via FeliCa
¶ Supports coexistence of paper and digital books
¶ Digital signage (electronic signboard) at physical store gives users access to 

Booker’s site by using a FeliCa device for “browsing without buying”
¶ Full version can be downloaded

(Place: Yurindo @ Ebisu）

Digital signage 
+ FeliCa device for content 

download
Displaying paper and digital 

versions of the same title
Booker’s

Promotional poster

Media Service BusinessMedia Service Business
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Appendix
Achievements in Existing Business
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