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ACGESS

Disclaimer

Targets for operating results and other forward-
looking statements contained in this presentation
represent management’s judgments based on
information available at the time this presentation
was prepared. Such statements embody a variety of
uncertainties.

Consequently, actual results may differ from these
targets and forecasts. Investors are therefore
cautioned not to make investment decisions based
solely on these forward-looking statements.
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15t Half Summary



Interim Financial Results Summary AC@ﬂESS”

Key Points

Interim Financial Results

Sales roughly in line with expectations
Operating profit improved over estimates, due to SG&A cuts
Full-year outlook is unchanged

2Q Mobile Phone Market Trends

Shipments of mobile phones, Global: Year-on-Year -11%
Shipments of mobile phones, Japanese market: Year-on-Year -28%
NetFront™ series shipments: 36 million units (as forecast)

Smartphone Initiatives
Provide high-tech applications for smartphones
Status of development of operator packs for NTT DOCOMO
Development is on track for shipment of the '09 winter models.
Working contract already concluded for '09 winter models. (June 11, 2009)
Working contract already concluded for next models. (September 8, 2009)

NetFront™ series results

A cumulative total of more than 800 million products which include NetFront
series have been shipped (end of July 2009)
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FY2009 1st Half Financial Results

Consolidated

Non-
Consolidated

(Unit: JPY Million)

ACGESS

Consolidated Budget Results Variance
Net Sales 6,927 6,903 -23
Products 3,918 3,652 -265
Royalty 3,008 3,251 242
Gross Profit 4,662 3,819 -842
(Gross Profit Ratio) 67.3% 55.3% -12.0%
Products 1,771 1,003 -768
(Gross Profit Ratio) 45.2% 27.5% -17.8%
Royalty 2,890 2,816 -74
(Gross Profit Ratio) 96.1% 86.6% -9.4%
SG&A Expenses (Ordinary) 7,610 6,563 -1,046
R&D 3,255 2,880 -374
Other 4,354 3,682 -671
(Cépé(fe(r)?g r;:190(1PL:i()sfilttion-related expenses) 686 R 15
Ordinary Profit -3,635 -3,416 218
Extraordinary Loss -3,559 -3,165 394
Net Income -2,027 -1,968 58
Non-Consolidated Budget Results Variance
Net Sales 4,706 5,591 885
Products 2,593 2,670 77
Royalty 2,113 2,921 808
Gross Profit 2,912 2,878 -34
(Gross Profit Ratio) 61.9% 51.5% -10.4%
Products 1,158 699 -458
(Gross Profit Ratio) 44.7% 26.2% -18.5%
Royalty 1,754 2,178 423
(Gross Profit Ratio) 83.0% 74.6% -8.5%
SG&A Expenses (Ordinary) 6,267 5,879 -387
R&D 3,074 3,120 45
Other 3,192 2,759 -433
Ordinary Profit -3,354 -3,001 352
Extraordinary Loss -3,353 -2,803 549
Net Income -1,810 -1,553 257

Interim Financial Results
Trends

Sales roughly in line with expectations

Due to curbed capital expenditure at
communications companies, sales in the IPI
division were lackluster, and this also had an effect
on overseas subsidiaries.

Sales in the media services division were weak due
to the effects of expenditure cuts for advertising,
etc. as a result of the economic slowdown.

Royalty income was better than estimated due to
strong shipments of Samsung mobiles.

Deterioration of Gross Profit Margin

Gross profit margin of products sold deteriorated
due to increased cost for some large-scale
entrusted development projects.

Gross profit margin deteriorated as fixed costs
could not be absorbed due to below-target sales for
ASE (Europe) and AP (publishing company).

Operating profit improved due to SG&A cuts

Containment of R&D costs

SG&A costs were reduced by controlling mid-
career hiring.

We expect to achieve full-year projections.
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2nd Quarter Mobile Phone Market Trends AC@ﬂdE*SS”

Global mobile phone shipments: 269.6 million units Source: IDC
. Reference:
April to June 2009 Market Share Year-over-Year April to June 2008 Trend
Nokia 103.2 million units 38% -18.8 million units (-15%) 122 million units ~
SAMSUNG 52.3 million units 19% 6.5 million units (14%) 45.8 million units P
LG 29.8 million units 11% 1.7 million units (6%) 28.1 million units ¥
Motorola 14.8 million units 6% -13.1 million units (-47%) 27.9 million units ~
Sony Ericsson 13.8 million units 5% -10.6 million units (-43%) 24.4 million units ~
Total for top 5 manufacturers 213.9 million units 79% -34.3 million units (-14%) 248.2 million units
Other 55.7 million units 21% 1.7 million units (3%) 54 million units
Total 269.6 million units 100% -32.6 million units (-11%)§ 302.2 million units
Domestic mobile phone shipments: 8.34 million units Rate of decrease slowing
- - Source: JEITA (improving)
Shipments Same month in 2008 1Q: -17%
April 1.88 million units 3.13 million units

f Samsung and LG strong

YOY shipments turned positive, market share increased
June 3.86 million units 5.08 million units 1 Nokia, Motorola, Sony Ericsson on the decrease
Continued YOY decline, market share shrinking

May 2.6 million units 3.35 million units

Total 8.34 million units 11.56 million units

NetFront™ Series shipments: 36 million units?

. e ! NetFront Series was installed in 38 million units
Shipments Same period in 2008 Change including non-mobile phone products in this

36 million units 42 million units - 6 million units (-14%) quarter.
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Approach to Japan Smartphone Market AC@ESS”

Japan Smal’tphone Market Domestic smartphone market size and estimate
Percentage of smartphones increasing on a )
global scale to account for about 10% of the total
volume of shipments. 3,000

2009 smartphone shipments in Japan: 2 million
units, expected to account for about 5% of the

2,000

total volume of shipments in Japan. 1,000
Smartphones may occupy about 10% of the JE 4.8 4.F 48 300 40 0,
domestic volume of shipments in the future. WG ey ) (e

(Note) Volume of shipments (Estimate by Yano Research Institute)
from manufacturers

ACCESS’ approach

Provide advanced applications for smartphones
Full browser and widgets provided for
Toshiba TG-01.

Some operator pack applications to be provided

for smartphones in the future.

Other applications for DLNA (consumer

electronics interoperability), etc. to be provided

as well.
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Status of Contracts and Development of IR
Operator Packs for NTT DOCOMO ACGEESS

30 4Q 1Q  2Q 3 4Q 10 20 3Q 4Q
Sept_.l
Basic Basic )
software
Software (_ completed
Point 1: Development well under way for shipment of
2009 2009 winter models
Winter p
Commercial .
Models e Design Development Assessment 1
N\
Jun. 11 .
Development 2009 winter models
contract to be shipped
concluded )
Commerg¢ial .
e [ Design Development Assessment )
2010 'O
Summer Sept. 8 2010 summer models
Models Development to be shipped
contract _
concluded Point 2: Development started for shipment of
2010 summer models
Commercial )
2010 ’softwarec [ Design Development Assessment
Winter y,
Models 2010 winter models
to be shipped

. L . . © 2009 ACCESS CO., LTD. All right d.
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Over 800 million NetFront™ Series Units

Shipped (Cumulative) ACGESS

As of end of July 2009) 807 TR . (10,000 units)
i million units
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ACGESS

Main Products and Projects
|. ACCESS Linux Platform™ (ALP)



ALP Roadmap for FY2009 and FY2010 AC@ﬂESS

2009 | 2010 ,
Expand Expand Expand
functionality functionality functionality
Operator packs for |:> Operator packs for Operator packs for |::>
docomo docomo docomo
(For 2009 winter models) (For 2010 summer models) (For 2010 winter mode!s)
/.‘. -------------------------------------------------- .“ HOI’IZOI’]ta|

: . : expansion
: Japan projects s

Accommodate Expand horizontally : 1 Response to other carriers’ projects

operator needs with ALP3.0 as the
based on ALP3.0 base < *ainmsrmssrsssrsssrsssrssssssesssesssrsssessssssses .

Overseas projects
1 Overseas expansion of LiMo-

compliant platform @
] \ =@
ALP v3.0 | > ALP v3.x | A complete version of ALP 3.0
Further adv_ancemen_t LTE (3.9G)-compatible
of standardized version T Operations for information consumer
Features of ALP 3.0 ?Fl)e$t\r/onics (car navigation systems,
1A platform for NTT DOCOMO TV, etc.)

fTEnhancement of multimedia compatibility

LiMo-compliant )
I P fResponse to cloud architecture

fAdvanced user interface engine

© 2009 ACCESS CO., LTD. All rights reserved. 10



Lead the Market by Leveragi

ng LiMo Foundation AC@”ESS

LiMo Foundation (LiMo)

Non-profit organization established in January 2007
Developed a globally competitive Linux®-based software platform for mobile

phones

ACCESS provided ALP-based LiMo Reference Platform (February 2009)

KDDI joined LiMo (August 2009)

What ALP plus Operator Pack offers

Appli- |: ALP
cation |:|application

ACCESS Linux Platform (ALP) ---Scope of licensing

Operator pack*
.-« Entrusted by Operator Pack or via joint development

*: Application pack for implementing the carrier’'s own services and functions

Middle- | ALP
ware |:| (LiMo specification-compliant platform)

Applications customized by Vendor
As the common portion is provided, manufacturers can
concentrate on the development of customized parts.

ALP and Operator pack

OS Linux

1 ACCESS offers a complete software platform

|::> necessary for mobile phones

f Contributes to reducing handset development costs

Benefits for carriers

{1 Reduced handset procurement costs

{ Latest functions available on many handsets in the
same selling season (wider lineup of handsets)

Benefits for handset manufacturers

1 Need for the development of functions included in operator packs
eliminated, reducing handset development costs

1 Well-focused development of applications for what makes handsets
different and appealing

{ Easier development of overseas handset models by switching to
operator packs for overseas markets

© 2009 ACCESS CO., LTD. All rights reserved. 11



ACGESS

Main Products and Projects

Il. IP Infusion Product Development

SS CO., LTD. All rights reserved.



Market Trends: o
Communications Device Market Size Forecast AC@ESS

Size of target market Is Global communications device market

INncreasing Unit: million dollars sales forecast
_ The communications device market is 138888
estimated to slump between 2009 and 2010 90,000
but the outlook for 2011 to 2013 shows a e
slight increase. 60,000
50,000

. Routing and switching represents one of the /7.0
most markedly growing device categories. |

Y growing 9 i -

Compound annual growth rate (CAGR): 7.3% {50

_ Z2eb0S® is scheduled for aggressive - ‘ ‘ ‘ ‘
expansion to categories such as wireless 2009 2010 2011 2012 2013
infrastructure and optical transport as well.

_ ACCESS' target: 78.6% of the entire market

|:| Wireless infrastructure
|:| Optical transport equipment

Unit: million dollars Bl Routing and switching

2009 2010 2011 2012 2013 Percentage I:‘ Other
Routing and switching 11,637 11,995 12,706 13,859 15,437 14.8%
. ) (Source: IDC, 2009)
Optical transport equipment 14,529 14,602 14,894 15,415 16,109 15.4%
Wireless infrastructure 51,372 50,433 50,179 50,192 50,463 48.4%
Other 19,049 19,746 20,834 21,625 22,357 21.4%
Communications device market total 96,586 96,775 98,613 101,091 104,365 100%
ACCESS' target market 77,538 77,029 77,779 79,465 82,009 78.6%

© 2009 ACCESS CO., LTD. All rights reserved. 13



IP Infusion Products in Global Use AC@ﬂESS”

Major customers

_ North America
U Extreme Networks, Verizon, f5, CITRIX, Nevis and others

_ EMEA (Europe, Middle East and Africa)

U Ericsson, Siemens, Alcatel-Lucent, Nokia Siemens Networks, Tellabs
and others

_ Asia
U KDDI, SoftBank, Hitachi, NEC, Fujitsu, Furukawa

LG, Samsung, UTStarcom, Huawei Technologies, ZTE, ETRI and
others

© 2009 ACCESS CO., LTD. All rights reserved. 14



Z2ebOS® Infrastructure Software for Network Devices_ o
Customer Case Study /&C@ESS

Customer name: NEC Corporation

Device with the software employed

CX2600
(Switch for carriers)

Application
For overseas mobile backhaul (mobile phone backbone network)
market

Achievement
Multi-protocol label switching function added to CX2600

Sale started mainly for the overseas mobile backhaul (mobile phone
backbone network) market

Future operations

Continued cooperation with ACCESS for the development of new
products to assist domestic and overseas carriers with building stable
network infrastructures

© 2009 ACCESS CO., LTD. All rights reserved. 15



ACGESS

Main Products and Projects

IIl. Evolution of NetFront™ Browser
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NetFront™ Series Widespread AC@ﬂESS”

NetFront Series more widely used

NetFront Series gaining popularity in North America
NetFront™ Browser provided for US carriers including Sprint and AT&T

Opportunities expanding in China mobile market
3G services started, more products with browser mounted

Widgets installed on more handset models
A total of 27 Japan models with widgets as of September 10
More and more widgets handsets appearing in overseas markets

Widgets Total Solution provided
Widgets Total Solution provided for overseas markets

NetFront Series gaining popularity among consumer electronics as

well
A total of 110 million consumer electronics devices now use NetFront Series
technologies
NetFront on Fuji Film digital cameras

© 2009 ACCESS CO., LTD. All rights reserved. 17



NetFront™ Series Gaining Popularity in

North America AC@ﬂESS

NetFront™ Browser installed on more and more models in
North America

For Sprint
Samsung: SPH-M550, SPH-M560

Sanyo: SCP2500, SCP-3800, SCP6750
SCP-PR0O200, SCP-PRO700

For T-Mobile
Samsung: SGH-T349, SGH-T469, SGH-T559,
SGH-T659, SGH-T749, SGH-T929

For AT&T Browser matke shars by the number of
Samsung: SGH-A657, SGH-A877, SGH-A887 nstalled In the US
LG: LG Incite CT810 27%
O NetFront
Many other projects under way 73% m others

NetFront Browser is the most widely
. . Source:“Mobilens” mobile-related research by comScore,
deployed mobile browser in the US an American research company

www.comscore.com
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ACCESS’ Approach to the China Market AC@ﬂdE*SS”

Focus on 3G handsets

NetFront™ Browser v3.5 provided for Yulong’'s CoolPAD handset
(starting in July 2009)

CoolPAD accounts for about 18% of the Chinese 3G market, and is the
leading domestic brand for 3G mobile handsets

Installed on TD-SCDMA (China’s home-grown 3G standard) handsets
Shipment started in July 2009 (CoolPAD F69)

Installed on CDMA2000®-compliant handsets
To be released soon

NetFront™ Browser provided for TD-SCDMA handsets of other
manufacturers

Offered on handsets from Datang, ZTE, Hisense, Philips and
Longcheer

© 2009 ACCESS CO., LTD. All rights reserved. 19



NetFront™ Widgets Installed on More

@’ )
Handset Models ACGEESS
st gt ]

A total of 27 domestic models
with NetFront™ Widgets as of

———]
[
Carrier décomo = SoftBank s ‘Bengpmobile
Service name ACCESS Widget Mobile Widget WILLCOM Gadget Mobile Widget
Number of
compliant models 3 models 13 models 5 models 5 models 1 model

More and more handsets with NetFront Widgets in overseas markets

Provided for Samsung global handset models
SGH-M8800, GT-S8300, GS-M7600, GT-M7603, SGH-A877 and SGH-T749 in stores
Mainly for North America and Europe
Usable in Asia (including Japan and South Korea), Europe, Oceania, Africa, the
Middle East and the Americas)

Provided for Toshiba handsets
NTT DOCOMOQO’s docomo PRO series T-01A in stores

Promotion of TGOL1 for global markets (handsets with NetFront Widgets on sale in
Spain)

© 2009 ACCESS CO., LTD. All rights reserved.
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NetFront™ Widgets Total Solution

ACGESS

<> NetFront Widgets Total Solution provided for overseas markets
(1 Service environment, client, development environment, etc. provided

as a package

NetFront Widgets client _

loee |

© NetFront Widgets Engine et
© NetFront Widgets Player

Windows Mobile® S60 BREW Proprietary OS

ALP Windows®

-
Widgets service . 'E'
environment b i N ¢

© Server-client coordination technology

 Player/content update notification

 Prevention of illegal Widget start

 User Widget usage history send/analysis
© On-Device Widgets Catalog (portal)

NetFront Widgets

Content integrated
development environment

© Widget content development tool
< Documents (Design Guide, etc.)
© Developer community partnership

NetFront Widgets

NetFront Widgets content

© Widget content customization
 Content multilingualization support
1 Ul customization

© Widget contents aggregation

© 2009 ACCESS CO., LTD. All rights reserved. | 21



NetFront™ Series Also Growing Popular in

Consumer Electronics AC@ESS

More consumer electronics products with NetFront™

(As of end of July 2009) (10,000 units )
Number of consumer + 11,000
electronics units with | 10000

[ [ ' ~—
NetFront: 110 million 3
1 9,000 =
~ S
> 4 8,000 c
o)
o
1 7,000 (&)
@
N
[ - ) ] 6,000 8
Electronic books J > c
| - .- 1 5,000 GE)
" evoes ) & e s — =
- ) . —= 1 4,000 =
~[D|g|tal still cameras| j - ﬂ—» (7))
B Y
4[ Game devices ] > | 3,000 g
[ Digital TVs ] QG?TW“ _-—> 1 2000 g
[Car navigation systems] lﬂ- » 1 1,000 g
| 1 1 1 | O

2005 2006 2007 2008 2009
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Examples of Consumer Electronics Products AP
with NetFront™ Technology ACGESS
NetFront FlexUl

NetFront Series installed on
Fuji Film digital cameras

NetFront™ FlexUIl provided for FinePix Z300
Ul Framework Solution covering the entire range from low to high end

Flash-compatible compact Ul engine

Three to four times higher speed than equivalent engines from other
companies

Higher development efficiency by providing the screen transition control
tool (SURF)

Communication library module (SLIM), with NetFront™ Browser provided
for simple building of network applications

T ey

O @)

FinePix Z300
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ACGESS

Main Products and Projects

V. Media Service Business
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